IT460 – Lab 3 – Web Site Usability

Names ______________________________, __________________________________

For this lab you may work in pairs, but each individual must complete all steps…No “divide and conquer” as all steps are needed for your web sites which you will be redesigning.

Goals:  

· Determine factors for strong and poor web site usability

· Find a web site that is in need of redesign

· List ways that you could redesign for better site usability

Part I – Web Pages that Suck!
· Go to www.webpagesthatsuck.com
· Go through the 10th worst web sites of 2007 (Final) and determine which you believe is the worst web site

· List three reasons why YOU think this web site is the worst of those listed and describe three ways you could redesign this site to improve it.
· Go through the web sites of 2007 11-20.  Describe three things that the webpagesthatsuck authors noted were bad about the sites that you don’t agree with (or at least wouldn’t consider it a design “felony”)
· Using Mozilla Firefox Go to www.cs.usna.edu/~wcbrown .  Click through the links to determine the intended functionality

· Now go to the same site using Microsoft Internet Explorer.  List three things that are wrong with the web site.
· Go to www.navy.mil
· What is the primary audience intended for this site?  

· Find an article that shows the Navy’s recent involvement in Operation Iraqi Freedom (within the past 6 months).  Describe the process you used to find this article.

· Go to www.usmc.mil.
· What is the primary audience intended for this site?  

· Find an article that shows the Navy’s recent involvement in Operation Iraqi Freedom (within the past 6 months).  Describe the process you used to find this article.

· Both the US Navy and US Marine Corps are in the same Department and yet have very different web sites.  Describe which site meets its likely intended goals better and why
· Go to www.defenselink.mil  What is the intended audience?  From information soley found on this site, determine which departments and organizations work for the Secretary of Defense.  Write the process you had to go through to get this information.

· Compare www.af.mil and www.airforce.com 
· What are the differences in intended audiences?  Why does www.airforce.com mention war time news?  Which grabs your attention more (and why does it grab your attention?)

· Go to www.navysports.com  List two things you don’t like about it and two things that you do like about it
· Compare www.navy.mil with http://en.wikipedia.org/wiki/Navy 

· Compare www.nsa.gov with www.cia.gov
Part II – Electronic Commerce Comparisons
· Compare www.amazon.com and www.barnesandnoble.com.  Which does each state is the top 3 books?  Which site had you more interested in buying a book (and why?)
· Compare www.youtube.com  and www.MTV.com .  Both have a similar intended audience (College students like you).  Name two things that you like and dislike about each site
· Compare www.googlemaps.com and www.mapquest.com  and  http://maps.yahoo.com 

· Which do you find the easiest way to find directions from the US Naval Academy to the US Military Academy  (and describe why)

· Compare www.bk.com and its primary competition http://www.mcdonalds.com
· Both are trying to sell a similar menu but the sites are targeted to a different set of users.  Describe which groups of people each site is likely targeting.

· Compare www.southwest.com and http://www.midwestairlines.com.   Which provides a better idea of where they fly?   If you were just searching around for a place to go with good deal (more places to check off your travel list) which site would draw your attention and why?
· Compare www.fordvehicles.com and www.toyota.com .  Both are completely independent companies yet both have very similar tabs at the top which display vehicle types and prices.  Why do almost all major car manufacturers use a similar web site look and feel (Address all marketing factors)

· What is the purpose of theOnion – give an example.  What gives the site some credibility?  What takes away from its credibility as a news source?
Part III – Your Personalized List
· Come up with your OWN list of top 10 factors to avoid

· Come up with your OWN list of top 10 “best practices” based on factors you saw in this web.

